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LEXICON MODULE I
Advertisement: Annuncio pubblicitario.
A message from a company to potential customers that attempts to influence or reinforce the customers' attitudes and/or behavior toward purchasing the advertiser's products or services, or towards obtaining more information, including further marketing messages, from the advertiser. On the Internet, advertising is most commonly delivered by E-mail or in the form of banners embedded in Web pages. Advertisers almost always pay the media or content providers for "space" or "placement" within the content that attracts customers. 

Advertising: Pubblicità.
The planning for, development of, and placement of advertisements. Also, the set of advertisements placed by a merchant in a given campaign. Promotion of business through notices in the public prints, on posters, by radio, television, Internet or other media. 
- Classified Advertising: Annunci economici. Inserzioni pubblicitarie.
Small advertisements listed alphabetically. 
- Card Advertising: Locandina pubblicitaria.
Small poster inserted in panels on cars, busses, railroad cars, etc. 
- Display Advertising: Pubblicità tabellare.
Large advertisement usually illustrates and type arrangements for effect. 
- Mail Order Advertising: Pubblicità per corrispondenza.
Advertising by mail or periodical advertisement, leading to purchases transacted by mail. 
- Outdoor Advertising: Pubblicità esterna.
Very large advertising posted on road side structures, on top of buildings, on sides of wall. 
- Poster Advertising: Cartelloni pubblicitari.
Advertising on large card posted in public places. 
- Radio Advertising: Pubblicità radiofonica.
Advertising over the radio with an "advertiser" paying the cost of the program as "sponsor". 
- Television Advertising: Pubblicità televisiva.
Advertising over the television with an "advertiser" paying the cost as "sponsor". 
Allocation: Assegnazione, distribuzione.
Appointment of goods in short supply so that all companies, when the government is the allocator, or all customers, when a company is allocator, may secure a share assigned according to their regular consumption or their comparative immediate needs. 

(To) Allot: Ripartire. Assegnare.
To give (esp. a share of something available) for a particular purpose. 

Auction: Asta.
Public sale of property by competitive bidding of prospective buyers. 
Availability: Disponibilità.
Accessibility refers to the whole process of delivery to the customer and is made up of specific ingredients, i.e. accessibility, point-of-sale, atmospheric sales experience and environment. 

B2B: Business-to-business marketing and commerce. 

B2C: Business-to-consumer marketing and commerce.

Banner: A graphic element, usually horizontal, on a Web page, used to title the page, head a new section, present a company's or advertiser's message, or provide a link to another page. 

Benchmark: Riferimento.
A control source against which you compare the area you're studying. For example, you may compare the results of a study in one state to the results of the nation as a whole. 

Bid: Licitazione, offerta in un’asta.
To offer (a particular amount of money) for something when competing against other people to buy it. 

Bidder: Offerente.
A person who offers money for goods or property when competing with other people to buy it, or someone who offers to do a job for a particular price. 

Billboard: Quadro per le affissioni, tabellone.
A very large board on which advertisements are shown, esp. at the side of a road. 

Bottom line: Profitto netto. 
(1) The essential or salient point, the primary or most important consideration; (2) the line at the bottom of a financial report that shows the net profit or (3) the final result. 
Brand: Marca.
A name or symbol chosen by a company to uniquely identify a set of products and/or services that the company has established or hopes to establish in the minds of its customers as an indication of certain levels of quality and trustworthiness. A brand name is usually legally registered as a trademark with a governmental organization to prevent other companies from using it. A brand is usually established in customer's minds through marketing, particularly advertising, and by satisfying customer experiences with the product or service. A brand is valuable to a company in encouraging repeat purchases and in extending the brand, with its aura of quality and trustworthiness, to new products and services. 

Brand identity: Identità della marca.
How you want the consumer to perceive your product or your brand. Companies try to bridge the gap between the brand image and the brand identity. 
Brand name: Marca, nome commerciale.
The name of a single product, a line of products or a company that produces many products. Usually, brand name is highly recognizable by consumers as having high quality and distinctive packaging. 

Branding: Pubblicità alla marca.
It is the messaging work a company does to encourage consumers to feel a certain way about their product. From touchy-feely character attributes to laundry lists of product features, it's a marketer's job to help you assimilate these ideas. 

Bricks-and-mortar: Punto vendita fisico, (di mattoni).
A traditional business operation that commonly deals with its customers face-to-face in an office or store that the business owns or rents (e.g. a retail store or a bank branch). Web-based businesses usually have lower costs and greater flexibility than bricks-and-mortar operations. 

Broadband Web: Web a banda larga.
A vision of the future World Wide Web with high speed broadband connections to the home and desktop. The Broadband Web is expected to favor high quality small independent multimedia developers who can afford to offer their products on the Web. 
Brochure: Opuscolo.
Pamphlet, booklet especially one containing descriptive or advertising material. 

Buyer: Acquirente.
Someone who acquires possession, ownership, or rights to the use or services of by payment especially of money. 

Catalogue: Catalogo. 
(1) A complete enumeration of items arranged systematically with descriptive details; (2) a pamphlet or book that contains such a list; (3) material in such a list. 

Clerk: Impiegato. 
(1) An official responsible (as to a government agency) for correspondence, records, and accounts and vested with specified powers or authority (as to issue writs as ordered by a court); (2)  one employed to keep records or accounts or to perform general office work; (3) one who works at a sales or service counter. 
(To) Click: Selezionare un sito.
On the Web, the act of selecting and following a link by placing one's mouse cursor on the text, graphics, banner, or button identifying the link and depressing a button on the mouse. 

Clickthrough rate: It is the rate at which viewers actually click on ad banners and go to the advertiser's site - whether to sign up for something, to make a purchase, or just to find out more. It generally ranges from 1 to 3 percent industry-wide, a calculation arrived at by dividing the gross number of clicks by the gross number of advertising impressions served for a given campaign. The best clickthrough we ever achieved on a campaign was 20 percent, possibly because our banners simulated JavaScript error alert boxes. 

Commoditization: Mercificazione.
An increase in the number, availability, and similarity of products in a given category which tends to drive down the price of the products. Some people believe the rapid and easy access to information about products on the Internet will make markets more efficient, facilitate comparisons, increase competition, eliminate inconsequential differences between products, and drive toward commoditization and lower prices. Others believe that low marketing and distribution costs will enable companies to differentiate their products and establish a wide variety of niche markets. 

Commodity: Merce. Prodotto primario.
Where the products and rival firms are virtually indistinguishable the product is commodity and price is the sole basis for competition. Products that lack physical differentiation like memory chips, cement, wheat, etc. 

(To) Comply with: Conformarsi.
To conform or adapt one's actions to another's wishes, to a rule, or to necessity. 
Confidence: Fiducia. 
(1) A feeling or consciousness of one's powers or of reliance on one's circumstances; (2) faith or belief that one will act in a right, proper, or effective way; (3) the quality or state of being certain, certitude. 
Consumer orientation: Orientamento del consumatore.
Identification of and focus on the individuals or firms most likely to buy a product or service. 

Contact card: A smart card in which the microchip is visible and makes contact with a reader to support digital cash or access control. 

Cookie: Brevi informazioni che possono essere salvate sul computer quando l’utente visita un determinato sito. È il server che invia con il cookie tutte quelle informazioni che saranno rilette ogniqualvolta l’utente ritornerà sul sito. In questo modo un sito web può adattarsi automaticamente all’utente.
A capability of some Web browsers which allows Web servers to store information about user visits to the Web site on the hard disk in the user's PC or workstation. Because it can be used to identify repeat visitors the cookie allows on the fly customization of a Web site to feature items the user showed an interest in during previous visits. The cookie also allows a Web server to track the sequence of a session on a Web site, including how long a user spent on each Web page. 

Corporate culture: Cultura aziendale.
A set of values and beliefs that affects the activities of the company. It could be one of the organisation's competitive advantages as it cannot be copied easily by competitors. 
Credit card: Carta di credito.
Any card, plate, or coupon book that may be used repeatedly to borrow money or buy goods and services on credit. 

Credit transfer: Bonifico.
A transfer of funds in which the payer issues a payment order to the payer's own bank and the order is passed, possibly through intermediary banks, to the bank of the payee or beneficiary. 

Customer: Cliente.
A customer is the person or organization who decides to purchase a product or service and pays for it. Differentiate between personal, internal and external customers. Customers are classified by type, behavior, and motivation. 

Customer marketing: Is concerned with providing solution to customers to match identified customer needs. Long-term success is only provided if the market place is permanently served. Marketing is the key function. 
Custom marketing research: Customized marketing research to address specific projects for corporate clients. 

Customer satisfaction research: Indagine sulla soddisfazione del cliente.
Research conducted to measure overall satisfaction with a product or service and satisfaction with specific elements of the product or service. 
(To) Customise: Personalizzare.
To build, fit, or alter according to individual specifications. 

CyberMall: Centro commerciale elettronico.
A term commonly used to describe an electronic site shared by a number of commercial interests. 

Cybermediary: Intermediario elettronico.
An individual or organization that collects a fee for facilitating transactions owe the Internet without taking ownership of the products or services sold. Examples include Web sites that provide many of the services of traditional real estate brokers and insurance agents but at much lower costs. 

CyberWallet: Portafoglio elettronico.
A technology for enabling secure transactions over designed to run in conjunction with World Wide Web browsers. It will hold information on up to 16 credit cards or bank accounts. It is especially designed to prevent merchant fraud and is based on Secure Transaction Channel technology. 

Data protection: Protezione dati.
The prevention of the passing of an individual's personal information from one computer system where the information legitimately resides to other computer systems without the consent of the individual. In the United Kingdom the Data Protection Act of 1984 requires the registration of every data user who processes personal information. 

Debit card: Carta di prelievo. Bancomat. 
A card that resembles a credit card but which debits a transaction account (checking account) with the transfers occurring contemporaneously with the customer's purchases. A debit card may be machine readable, allowing for the activation of an automated teller machine or other automated payments equipment. 

Debit transfer: Addebito.
A transfer of funds in which the payer issues a payment order to the payee, the payee takes the order to the payee's bank and the order is passed back to the payer's bank in exchange for the actual funds. Consumer payments by check are a type of debit transfer. 

Demographics: Dati demografici.
The basic demographic selection factors on a list, chief among them for consumers; income, location, age, education, family makeup, length and type of residence and ownership of cars. For non-households, the chief demographic factors are classification, size and location.
Direct mail advertising: Pubblicità diretta per corrispondenza.
The process of placing ads in space or on electronic media to elicit a direct response. Direct mail describes mailing an offer to a prospect customer to elicit a direct response. 

Disposable: Usa e getta.
(1) Subject to or available for disposal; specifically, remaining to an individual after deduction of taxes, disposable income; (2) designed to be used once and then thrown away. 
Distribution channel: Canale di distribuzione.
A method by which a manufacturer or software developer delivers its goods to customers and receives payment in return. 
Distribution: Distribuzione.
That part of the marketing function involved with getting the product from the factory to the customer.
Dot.com: It is how Internet-based business or companies are usually referred to, since their Internet address or URL actually ends in a dot followed by “com”.

E-Business: Commercio elettronico.
A term that is easily confused with E-Commerce. E-Business may be an umbrella term that refers to any type of business transaction on the Internet. Some writers, however, may use the term in a more restricted context such as a business-to-business (B2B) transaction as opposed to a business-to-consumer (B2C) transaction. For example, a B2B transaction might be a business firm's online banking transaction. E-Commerce refers more to the B2C context where a firm sells goods on the Internet and makes collections via some payment scheme such as online credit card transactions. 

Economic profit: Profitto economico.
Return on investment in excess of the average cost of capital in the overall market. Alternatively, profits excluding profits from the increase in value of inventory which the company holds. 

Economies of scope: Economie d’ambito. Are economies derived from integration i.e. from using the same resources more intensively. This means that resources acquired for one purpose can be used for another purpose for very little or no extra cost. Where the cost of producing two outputs jointly is less than the cost of producing each output separately. 

Economy of scale: Economie di scala.
In industries that are research or advertising intensive, efficiency requires a large-scale operation. Entrants are faced with the choice of either entering on a small scale and accepting high unit cost, or entering on a large scale and running the risk of drastic under utilization of capacities while they are building up sales volumes. 

ECR: Registratore di cassa elettronico.
Electronic cash register. 

Electronic bill delivery: A system from Visa Interactive which enables banks to electronically deliver bills to consumers through the consumer's PC or telephones. Eventually the system will allow consumers to send electronic payments back through their banks to the biller's accounts receivable system. 

Electronic Check system: A project by the FSTC that allows customers to write and sign secure checks for transactions over insecure public networks, such as the Internet. The system uses cryptographic processing to assure that the checks cannot be counterfeited or forged. 

Encryption engine: A device that would support basic encryption capabilities in a computer when combined with a separately installable policy card that controls the strength of the encryption algorithm. The combination permits the volume production and export from the US, without State Department approval, of computers potentially able to support many levels of encryption while still allowing State Department control of encryption strength. 

EPH (Electronic Payment Handling): The banking system capabilities needed to support E-check and capable of reducing bank costs. The logical providers of EPH are automated clearing houses.
(To) Escrow: Mettere in custodia.
Where documents or money accounts are put beyond the reach of the parties. 
(To) Forecast: Prevedere.
An estimate, based on assumptions about future trends in births, deaths and migration, or of a demographic characteristic such as population or number of households. Forecasts and projections are terms that are often used interchangeably. 

(To) Foster: Promuovere.
To promote the growth or development. 

Geek: A person who is proficient in one or more technical areas, especially in hands-on utilization of technology. At its most extreme geek implies a total lack of interest, ability, and even awareness of all aspects of life unrelated to technology. 

Groceries: Beni alimentari.
Commodities sold by a grocer. 

(To) Hamper: Ostacolare. 
(1) To restrict the movement of by bonds or obstacles; impede; (2) to interfere with the operation of. 

Hard copy: Copia cartacea.
A physical document, usually text on paper. 

Header: Intestazione.
Control information inserted in front of data when the data is encapsulated for network transmission. 

High touch goods: Goods such as clothes and shoes which consumers prepare to see and touch before they buy. 

(To) Hire: Assumere.
(1) To engage the personal services of for a set sum; (2) to grant the personal services of or temporary use of for a fixed sum; (3) to get done for pay. 

Home automation: Automazione domestica.
The ability of products to communicate with each other over some medium within the home such as twisted pair, coaxial cable, radio frequency, infrared, spread spectrum, or power line. Control applications include lighting, air conditioning, heating, overall energy management, security, watering, and entertainment. The three leading protocols for home automation are LonWorks, CEBus, and Smart House. 

Income: Reddito.
As defined by the Census Bureau income is wage or salary income; self-employment income; interest, dividend, or net rental income; Social Security income; public assistance income; all other income, which includes unemployment compensation. 

Intangible goods: Beni immateriali.
Immaterial goods or services. 
Interactive multimedia: Multimedia interattivi.
An application involving substantial user input or control and presenting at least two of the following: text, graphics, sound, image, video, and animation. Applications can be in the areas of education, entertainment, information and publishing, and transactions. 
Intermediary: Intermediario.
An entity standing between parties to funding or a business transaction. An intermediary may be at risk. 

Internet appliance: Apparecchiatura Internet.
A computer designed to support client access to the Web (i.e. browsing) but without support for any popular PC operating systems or applications. Targeted to be substantially less expensive than a PC, some Internet appliances will be able to use either a PC monitor or a TV for display. 

Interstitial: A Web page not requested by a user, usually containing an advertisement, that appears on the user's screen, often in an automatically opened new browser, when the user has clicked on a link to move from one Web page to another. The page that the user originally requested continues to load and the interstitial is programmed to disappear after a few seconds or when the user clicks on it to acknowledge having seen it. Interstitial are interruptive, like television advertising, rather than passive, like Web banner advertising. 

Inventory: Scorte, giacenze, inventario.
A stock of goods or resources held by a buyer or seller in order to reduce the cost of exchange or production. 
Loading: The transfer of funds from a demand deposit account in a bank to an online account (e.g. a Cyber-Cash demand deposit account) so that the funds can be sent over the net to another company or individual. 

Log file: A file which records many activities on a server, counting the number of times each event took place. Among other measurements, Web server log files typically record each time a page on a Web site is requested, when it was requested, the type of browser that requested the page, whether the visitor was visiting the site or page for the first time or a repeat visitor, and possibly the domain name of the user who requested the page. Traffic analysis software can operate on log files to determine how successful the Web site is and suggest ways the Web site might be improved.

Low touch: Goods such as books, computers and CDs which can be bought without being seen or actually touched.

Macroeconomics: Macroeconomia.
Taking a broad view of the economy and examining general behavior. 

Market analysis: Analisi di mercato.
Research aimed at predicting or anticipating the salability and profitability of a product or service, based on technical data about the product and the potential market. A study to define a company's market. A forecast of market direction with a view toward sharing or exploiting new trends. 
Market segmentation: Segmentazione di un mercato.
The process of dividing a total market into sub-groups of consumers who exhibit differing sensitivities to one or more marketing mix variables. 
Marketing: Commercializzazione, marketing. 
The process of planning and executing the conception, pricing, promotion and distribution of ideas, goods, and services to create exchanges that satisfy individual and organizational objectives. 
Marketing concept: Filosofia di marketing.
The business philosophy that a company's effort should be adapted to the needs and wants of its customers. 

Marketing mix: Mix del marketing.
The unique blend of product pricing, promotion, offerings, and distribution designed to meet the needs of a specific group of customers. 

Marketing plan: Piano di marketing.
That portion of a business plan dealing with the marketing of the product or service; or similarly, a self-contained plan. 
Marketing research: Ricerca di marketing.
The planning, collection, and analysis of data relevant to marketing decision making, and the communication of the results of this analysis to management. 

Marketing strategy: Strategia di marketing.
Guiding the long-run use of the firm's resources based on its existing and projected capabilities and on projected changes in the external environment. 

Merchandise: Merce, mercanzia.
Things for sale, goods. 
Microeconomics: Microeconomia.
Studying individuals and groups of individuals. 

Micropayments: Micro pagamenti.
Micropayments let content providers charge very small fees (some fraction of a penny, say) for access to a site or other electronic information. The aggregated payments are then deducted from a user's e-cash account or credit card, making the experience highly fluid. However, unless you rack up a lot of micropayments, the cost of processing each transaction is far greater than the revenue gained. On top of that, your users have to be willing to set up an e-cash account. 
Niche market: Mercato di nicchia.
Tailoring subject material to a specific area of demand or particular interest, such as topical and regional books. 
Offsetting: Compensazione.
Elimination of a current long or short position by making an opposite transaction. Related: buy in, evening up, liquidation. 
Opt-in: The express act by a customer of granting a marketer permission to deliver marketing messages to the customer. The permission is typically granted by registering on a Web site or responding to an unsolicited e-mail and the messages are typically delivered by e-mail. 

Opt-out: The instruction by a customer to a marketer to halt the delivery of marketing messages, typically periodic e-mails. Most responsible marketers embed opt-out procedures in their marketing messages and make it easy for customers to opt-out.

Outlet: Punto di vendita.
Shops, companies etc., through which products are sold. 
Over-the-counter market: Mercato ristretto.
A decentralized market (as opposed to an exchange market) where geographically dispersed dealers are linked together by telephones and computer screens. The market is for securities not listed on a stock exchange. 

Packet authentication: User authentication plus assurance of data integrity means packet authentication and assures the recipient of an IP packet not only that the sender is who he or she claims to be but also that the data has not been modified in any way during transmission. Within the general context of gaining access to networks and resources authentication assures the identity of the user without assuring data integrity. 

Page view: A unit for measuring Web site readership which corresponds to one person viewing one page, or at least a portion of a page, one time. If a person leaves a certain page and returns to it in the same visit to the Web site two page views are counted. Page views are a more difficult to measure than hits but are a much more useful and relevant measure of the attention a page garners from viewers. 

Payment switch: A network service that authorizes and executes digital payment orders over the Internet which are backed by external accounts. The switch creates digital representations of conventional negotiable instruments (e.g. checks, drafts, notes, bonds) and forwards them to conventional financial institutions. The payment switch uses "payment URLs” to enable purchases over the World Wide Web. Once payment is assured, the switch sends an "access URL" to the buyer that confirms the purchase of an item to be delivered off-line or enables the delivery of an online product or service. 

Payment URL: A URL used by a payment switch  that specifies a merchant, the name of merchant's payment switch, the URL of the product being bought if it is a product which can be delivered online, the price, the expiration date of the price/offer, and the digital signature of the payment URL derived from the merchant's private key. The switch combines the payment URL with the encrypted buyer identification and password or passwords. After authentication of the buyer and the merchant, the switch authorizes payment by the buyer designated financial institution. 

Pay-per-view: The ability to pay, typically in very small amounts or micro-payments for information or entertainment received over the Internet or the Web. The term implies that each payment is automatic and that requesting the information provides agreement to pay for it. 

Permission based marketing: The sending of multiple marketing messages, typically e-mail messages, to individuals who have given the marketer permission to send the messages to the individual. The messages are often embedded in free e-mail newsletters that provide news and information. 

Plug-in: Programma ausiliario.
Software that runs on a client processor and in conjunction with a Web browser to provide specialized manipulation of data obtained over the network. Plug-ins and ActiveX components have the advantages over Java applets that they run faster and don't have to be downloaded because they already exist on the client machine. 

Portal: Portale.
A Web site that provides at least three essential functions: a search engine, web-based e-mail, and personalized news. A portal is intended to be the site its users first connect to whenever they log onto the Internet. It attracts users by providing personalized and customized services and providing search and directory services which are frequently used to find and access other sites. Some portals are provided to their customers by Internet Service Providers to make their service more competitive. Most portals gain revenue by selling advertising space on their sites. 

Positioning: Posizionamento.
Location of a brand or product in consumers' minds relative to competitive products. 

Prime time: Fascia oraria di massimo ascolto.
The time when most people are thought to watch television, thus more expensive for advertiser. 
Private label card: Fidelity card, carta fedeltà.
A credit card carrying the name of a retailer but actually issued and managed by a third party processor. 

Profiling: Disegnare il profilo.
Collecting and analyzing information that individuals have provided about themselves and information about their online behavior (e.g. sites visited and content viewed), for the purpose of targeting marketing campaigns. 

Recovery key: Chiave di accesso.
The key that is used to encrypt the key recovery field in a key recovery scheme. A single recovery key may be used with all versions of a particular product or with the specific organization using the key, or with a specific key recovery. The recovery key may be associated with either party to a communication. 

Registration: Registrazione.
A Web site visitor’s input of personal or business information into a form provided on the Web site. Registration allows the Web site owner to better understand viewers and customers, increases the likelihood of users returning to the site, and usually gains permission to send marketing messages to the visitor. In return, the Web site owner may provide the registrant with access to restricted information, a Web site customized for the user, a free service, a discount on products or services, or some other inducement to register. Users generally expect, and Web sites generally provide, a privacy statement describing how the information will be used. 

Registration service: Servizio su registrazione.
A generally free service on the Internet which requires registration by the user, sometimes including detailed user information, in return for access to the service. 
Remote Access: Accesso remoto.
The ability of individual PC's or branch office LANs to establish data communications with their organization's backbone network, usually over dial-up links. Remote access is most important for supporting mobile laptop users and enabling telecommuting. Organizations may lower their remote access administrative burden and telecommunication costs by contracting with an Internet Service Provider to receive dial-up calls at local POPs and route the calls over the network to the enterprise network. 

Remote Access Server: Server di accesso remoto.
A system which receives data calls, generally over telephone company dial-up lines, and connects them to an enterprise backbone network. 

Repeat visitor: Visitatore frequente.
A visitor to a Web site who has visited the site previously. Repeat visitors are usually identified by a cookie that was placed on their machine when they visited the site before. They may also be identified if they registered previously on the site and must identify themselves at the start of each visit in order to access content on the site. Repeat visitors are often tracked in the log file. 

Retail: Dettaglio.
The sale of goods at full price directly to the public. 

Retail card: Carta di credito.
A credit card issued by a retailer, most commonly a department store, which generally requires no annual fee from the user. Unlike major bank cards which are intended to earn a profit for the issuing bank, retail cards operations are expected to lose money or break even since their value to the retailer is in encouraging customer loyalty. 
Salability: Vendibilità.
Property of things which makes them fit for sale or easy to sell. 

Salespeople: Rappresentanti di commercio.
Sales representatives. 
Scare Copy: Pubblicità allarmistica.
An advertising text intended to cause fear instead of appeal. 
Search engine: Motore di ricerca.
A Web site that catalogues a vast number of Web pages and other documents on the Internet and provides links to them and descriptions of them for users. The search engine provides a list of hopefully relevant documents and Web pages in response to queries by users, usually in the form of words or phrases that indicate the topic the user is interested in. Search engines are often the key element in a portal. 

Secure container: A technology which uses encryption to ensure that a content provider receives payment each time a customer views a document or piece of data. 

Secure Courier: A protocol developed by Netscape which encrypts portions of online bank card and micropayment transactions in "secure digital envelopes" so that they can be sent by consumers to financial institutions without being understood by intermediaries (e.g. merchants) or by unauthorized parties. 

Secured credit card: Carta di credito garantita.
A credit card issued to a person with a poor credit record where the credit limit on the account is equal to the amount of money the person has deposited at the issuing bank.
Security gateway: Gateway di sicurezza (passaggio, punto di accesso, nodo di transito, programma o componente hardware progettato per consentire il passaggio dei dati tra le reti).
A system which acts as the communications gateway between external untrusted systems and trusted hosts on their own sub-network. It provides security services for the trusted hosts when they communicate with external untrusted systems. 

Security kernel: The hardware or software that provides security functions for a computer system.

Segmentation: Segmentazione.
Akin to the notion "divide and conquer," segmentation is marketing speak for breaking your audience down into definable subcategories. For instance, Coca-Cola may segment its audience based on frequency (one can a month or five cans a day), location (Bangkok or Bangladesh), and many other criteria. On the Web, segmentation is useful not just to marketers but to site designers as well, since the segments we track - first-timer vs. repeat visitor, domestic vs. international - shape the way we develop our Web sites. 

Server push: The continuous sending of new text, images, and other information from a Web server to a Web browser. Server push uses MIME's ability to send multiple documents within a single message to compose never ending message customized to an individual user's workstation. Implementations of server push, such as that from PointCast, are generally referred to as webcasting or netcasting. 
Service mark: Marchio di servizio.
A name, symbol, or device used by the provider of services to identify its services and distinguish them from services provided by and sold by others. 

Shopper: Acquirente.
A person who buys thins from a shop; customer. 
Smart card: Carta di credito intelligente.
A credit card with an embedded microchip that contains extensive information. Smart cards are presently used for telephone cards, health cards, pay TV, banking, GSM Global System for Mobile communications, and other cellular/satellite telephones. Smart cards can hold encrypted secure data transferred in from a personal computer. The future appears to be unlimited for secure smart cards. 
Space Broker: Intermediario di spazio pubblicitario.
A person who buys and sells advertising space on the advertising media, press, radio, TV, the Internet, etc. 
Spam: Posta elettronica pubblicitaria non richiesta.
Slang term for unsolicited commercial e-mail. "Spamming" people with unwanted commercial e-mail solicitations is considered unethical and it is now illegal in several US states. Most ISPs will terminate a user's account if they use it to send spam. 

Sponsor: A party wishing to develop a Project. A developer. A party providing financial support. 
Staple: Prodotto principale.
Food which is needed in the house all the time; a main product that is produced or sold. 
Subscription service: Servizio su abbonamento.
An online service, Web site, or other source of information and services which offers ongoing unrestricted access and use for a period of time for a fixed fee without regard to which particular information or services are utilized. 
(To) Tailor: Adattare su misura. Personalizzare.
To prepare or adapt to suit particular needs. 
Tailor-made: Fatto su misura. Personalizzato.
Exactly suited to a special need. 
Tangible: Tangibile.
Real. A thing that can be seen, touched and evaluated. As opposed to intangible. 
Target market: Mercato obiettivo.
A specified audience or demographic group that an ad, product or service is intended to reach. 

Targeting: The design of a Web site or of a marketing campaign to reach and to appeal to certain classes or types of customers. A typical consumer target market might be women, 20 to 35 years of age, with children, with household incomes over $50,000 per year, who work outside the home. A typical business target market might be persons responsible for telecommunications management in businesses with fewer than 100 employees. Some Web sites and advertising campaigns are targeted to groups with special interests (e.g. golfers, hotel managers). 

Telemarketing: Televendita.
Using the telephone to sell, promote or solicit products and services. 

Telephone banking: Servizi bancari a domicilio.
The provision of virtually all banking services over the phone. First Direct, a division of Midland Bank in the UK, is the world's leading telephone only bank with over 500,000 customers and no branches. 

Tiered service: Servizio a tre livelli.
A combination of offerings which are priced at various levels. For example categories of information on a Web site may range from free to expensive depending on their value, timeliness, uniqueness, or other market factors. 

Trade: Commercio.
The process of buying, selling or exchanging goods within a country or between countries. 
Trademark: Marchio.
A symbol or name used to identify and distinguish a business from others in the marketplace. The term is often used to include service marks, which apply to businesses providing services as opposed to selling products. Trademarks can be either registered or unregistered, with different levels of protection. 

Traffic: Traffico.
Communication over a network and especially the amount of communication over a network. In network technology, traffic is usually measured in bits per second or packets per second. In Web-based marketing, traffic refers to the number of customer visits to a site or page measured in a variety of ways. 

Travel and entertainment card: Carta privilegiata aziendale o carta d’oro privilegiata.
A credit card, such as American Express or Diner's Club, which is oriented to business users, generally charges a higher annual fee than a bank card and provides a substantially higher credit limit. Though T&E cards earn less interest for their issuers than do bank cards they are generally more profitable because average transaction amounts are higher and credit losses are lower. 

Virtual bank: Banca virtuale.
A bank that serves consumers over the Internet and through automated teller machines without establishing branch banks or any walk-in banking facilities. 

Virtual bank branch: Agenzia bancaria virtuale.
A three dimensional representation on the Internet of a bank branch office which allows customers to obtain information and conduct many of the transactions possible at an actual branch bank. The Electronic Courtyard is an implementation of a virtual bank branch by Visa International and Worlds Inc. 

Virtual dialup: Accesso virtuale alla rete.
Dialup access to the Internet that supports the use of unregistered IP addresses and the use of multiple protocols. It allows users of many different protocols to share common network access facilities such as modems, and ISDN routers. 

Warranty: Garanzia.
A guarantee about the performance of a product, or a promise to perform a specific act, such as repairing, or replacing a defective or broken product. 
Wholesaler: Grossista.
A company that handles the resale of goods in large quantities and serves retailers. 

